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Who we are
Consortium comprising over 120 
individual nature and outdoor 
specialists across Latvia and 
Estonia.

The platform is part of the 
NAT-TOUR-EXPO project, 
designed to promote the 
collaboration of Baltic nature 
tourism companies on the UK 
tourism market.

balticnaturetourism.com

Project partners: 
Latvian and Estonian Nature 
tourism associations, 
Latvian and Estonian Rural 
tourism organization.



SME TOGETHER 
IN THE PLATFORM:

Estonia: 51 

Latvia: 62

113   

NATURE TOURISM 
PRODUCTS:

Estonia: 145 

Latvia: 111

256

balticnaturetourism.com

Who we are



Activities 
during the past 
3 years

Familiarization (FAM) trips in LV/EE

Trade events and exhibitions in UK and Europe

Promotional events at the Latvian Embassy

Baltic Nature Tourism roadshow - 
Manchester and Edinburgh

Workshops and seminars in EE/LV

Partner meetings involving SMEs in LV/EE

Study trips and experience exchanges in FIN
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FAM Trips

feedback
My impressions were wholly 
positive. Latvia seems a 
charming destination for the 
visitor, and its small size means 
you can pack a lot into just a 
few days.
All our activities were of an 
extremely high standard, 
enhanced by the quality of our 
guides.
Mike Unwin / Autumn 2025

What did you like best about the visit? 
What surprised?

The Pirts was a revelation. 
I approached with caution, 
but was amazed what a great 
experience it was. Michael James 
Weedon / Autumn 2025

Quality of wildlife watching 
fascilities. Tom Cadwallender / 
Autumn 2025

The landscape and focus on 
Wellness. Emma Sowden / 
Autumn 2025



“Really I appreciate a lot 
everything, for people love the 
nature I don’t have any doubts 
to suggest to come in Latvia. 
Forget the stress and enjoy with 
the nature”

feedback
“The tour helped my understand 
why a person should visit Latvia, 
not just a city break to Riga, 
but to stay additional days and 
experience the countryside. The 
tour showed me how easy it is to 
travel around the country. It is a 
pleasant, easy accessible county, 
which I am happy to promote to 
my clients.”



feedback

The Latvian experience would 
work well for active families as 
it is easy to get around and all 
the hotels seemed to be well 
set up for children. I think the 
price point is quite reasonable 
which would make it affordable 
for a family trip. Children would 
love the husky experience and in 
warmer weather the lakes and 
rivers for kayaking and swimming 
as well as the easier forest walks 

For which target audience and 
which Latvian tourism products 
would be most suitable?

It would be great 
promoting Latvia to 
the younger and active 
audience. Also 30- 60 
demographic with a 
“curious mind”. Mixed 
activities and wildlife 
watching seems like 
the potentially point of 
promted experience. 



Findings from 
tour operator 
reviews

Positive observations:

Conclusion:
Representatives from the UK tourism sector highlight reliable service, local hospitality, and a diverse 
countryside experience as key strengths of Baltic nature tourism.

Ease of travel: Latvia is convenient to explore due 
to developed infrastructure and good accessibility of 
destinations.

Communication: Hosts and guides communicate clearly in 
English and provide relevant information about services, 
locations, and activities.

Hospitality and care: Visitors note attentive service and a 
welcoming attitude.

Food quality: Meals are exceptionally good, consistently 
fresh, and based on seasonal ingredients.

Engagement: Hosts demonstrate commitment to their work 
and to providing a positive visitor experience.

Expertise: Guides and hosts show practical knowledge in 
their areas, such as birdwatching or the use of local natural 
products.



Trade events

London World Travel Market

Captain’s Cruise

Bird Fair



Roadshow - Manchester, 
Edinburgh



Events at the Embassy 
of the Republic of Latvia



Workshops 
and seminars

WHAT DOES 
A NATURE TOURIST 
NEED?
Accommodation and catering 
services in nature tourism

Asnate Ziemele, Baltic Country Holidays



26 November 2025 
London

We’re pleased to invite you to celebrate Baltic Nature Tourism’s 
promotional journey in the UK over the last three years.  
It’s a time in which we have shared stories about the amazing 
experiences that nature offers visitors in Latvia and Estonia, 
showcased nature-inspired cuisine, demonstrated the region’s 
accessibility and diversity and hopefully earned your trust in 
our nature tourism experiences.
We’d like to thank everyone who has been with us on the 
journey to date and we warmly invite old and new friends to 
join us for this presentation event — an opportunity to discover 
the Baltic States as one of the most wonderful nature tourism 
destinations in Europe.  
We hope you will join us to celebrate in the spirit of the coming 
festive season, with stories of Baltic nature tourism in winter 
as well as seasonal treats. We’ll look back on our shared 
experiences in Baltic nature — and make new plans together 
for the future.

This activity was supported as part of the “Baltic Nature Tourism – 
Exporting Baltic Nature Tourism to the UK” project, an Interreg Central 
Baltic Programme 2021-2027 project co-funded by the European Union.

REGISTER

PROGRAMME:
3.30 pm (doors open) – 
Arrivals, registration, coffee (ID will be 
required upon arrival for the registration 
and security purpose);

4.00 pm – 
A welcome by H.E. Ambassador of Latvia, 
Mr Atis Lots;

4.15 to 5.00 pm – 
A summary of Baltic Nature Tourism 
www.balticnaturetourism.com offers and an 
interactive session on outdoor activities in 
Latvia and Estonia; 

5.00 to 7.00 pm – 
Reception with seasonal treats: 
gingerbread, mulled wine and more.

VENUE: Embassy of Latvia, 45 Nottingham Place, London W1U 5LY, United Kingdom

Welcome workshop for 
Saunna Professionals 
in UK, 25.11.

Baltic Nature tourism 
presentation event 
in London 26.11.

Upcoming workshops 
in London, 
November 2025



Partner’s meetings



Study trips - 
in Estonia, Latvia, Finland



Challenges in collaboration 
between nature tourism 
entrepreneurs, accommodations, 
and catering providers:

INFORMATION: Easily accessible 
information about accommodations and 
catering providers, such as in Facebook 
groups, is often lacking.

FLEXIBILITY: Difficulty establishing year-
round partnerships due to summer season 
rejections caused by high demand.

CATERING: Adequate catering options 
are needed, such as campfire soup instead 
of banquet-style meals. Many caterers 
only offer standard banquet menus.

HOT TUB WATER TEMPERATURE: 
Frequently either too hot or too cold, 
failing to meet guests’ expectations.

HOST REJECTIONS: Hosts may refuse 
collaboration due to past negative 
experiences with individual kayakers, 
misunderstanding the difference between 
those and organized groups led by nature 
tourism operators.

TRUST: Building trust is essential. Finding 
local contacts who can vouch for the 
reliability of nature tourism operators opens 
doors for new partnerships and enables 
spontaneous arrangements.

PRICING: Prices and hospitality are often 
more favorable in areas further away from 
Riga.



Future of the project and 
the next initiatives

Website www.balticnaturetourism.com 
maintenance and updates:

Lauku Celotajs (Baltic Country Holidays) and 
project partners will continue maintaining the 
balticnaturetourism.com website to ensure ongoing 
visibility and accessibility.

Ongoing cooperation network:
The Latvian Nature Tourism Association is currently 
implementing the export project “Nature and Active 
Tourism Cooperation Network.”
The initiative focuses on expanding exports to the UK, 
Europe, and global markets.

Involvement of entrepreneurs:
Nature tourism entrepreneurs from Latvia can apply to 
be involved as partners and suppliers in promoting and 
delivering the newly developed nature tourism export 
products within this cooperation network.







Welcome to the third edition of Baltic Nature 
Tourism’s updates, where we’re excited to present 
to you the finest nature and outdoor activities in 
winter in Latvia and Estonia.

NEWSLETTER 
Nr 3

WINTER

balticnaturetourism.com

AUTUMN

Easter celebrations blend Christian traditions with pre-Christian spring solstice customs, observed in March or April around the spring equinox. 
In the countryside, festivities that once held ritual significance are now enjoyed for fun. A popular tradition is installing large swings to swing 
high, symbolising the sun’s ascent. Eggs are traditionally dyed for Easter, often using onion peels to achieve a deep brown colour, symbolising 
the sun and renewal. Smaller and bigger towns and cities host celebrations with these traditions, including swinging, egg dyeing, and abundant 
singing, inviting both locals and guests to partake in these joyous spring rituals. 

We recommend visiting Valmiermuižas Craft Brewery to expe-
rience a vivid and fulfilling Easter celebration, to taste the local 
goods, birch and maple saps and enjoy the local traditions.

Welcome to our 4th edition of Baltic Nature Tour-
ism’s newsletter. As spring approaches, the Baltic re-
gion blossoms with exciting outdoor activities. Keep 
reading to learn about the various outdoor activities 
available in the beautiful Baltic region this spring.

From the start of the year we would like to introduce you 
with multi day packaged tours suitable for individuals and 
groups travelling to Latvia and Estonia. These are multiple-day 
packaged tours, featuring a variety of nature tourism activi-
ties. Primary among these are hiking, boating, cycling, allow-
ing participants to experience the natural beauty of these 
countries. The tours are organised by local tour operators, 
ensuring high-quality experiences. The offered tours allow 
one to choose between absolutely independent, self-guided 
or guided tours.  Check out more online and see you outdoors! 

What’s new in 2024?

Eastern celebration in Baltics

VALMIERMUIŽA.LV

Tallinn Christmas Market with a touch of a fairy tale 
will be held at the Town Hall Square of Tallinn. The 
fairytale land is decorated with trees, Christmas dec-
orations, and Christmas lights. Local merchants will 
offer Estonian Christmas cuisine, from black pudding 
and sour cabbage to gingerbread and hot Christmas 
drinks, as well as various handicrafts. There are special 
programmes. 

Every year, the Old Town in Riga becomes a live-
ly gathering place of holiday activity with its annual 
Christmas market. From December 2nd to January 
7th, visitors can explore over 60 stalls offering hand-
made items and traditional food. The market also fea-
tures DJ performances on Saturdays, a Christmas cos-
tume run, and a celebration to welcome the New Year. 
It’s a key event in Riga’s festive calendar, perfect for 
experiencing the season’s joy. Join us for the tradition 
and the warm holiday atmosphere that only Riga’s Old 
Town can offer.

CHRISTMAS MARKET
IN RIGA AND TALLINN

Photo - Latvia Travel

Photo - Riho Kirss

The world-famous travel guide publisher Lonely Planet has included the Baltic Trails in its latest guidebook, 
Best In Travel 2024 where the Baltics have been recognised, particularly in the context of sustainability. 
Experts highly value the natural beauty of the Baltic region and the extensive opportunities for hiking 
trail exploration, making it an exciting destination for those who want to embark on adventurous and 
nature-focused hikes. Across the three Baltic States we have two long-distance hiking trails - 
The Forest Trail (~2100km) and The Coastal Trail (~1200km). 

You will find all the help (GPS, maps, guides etc.) to plan the hiking holidays on your own 
https://baltictrails.eu/

Hiking has become increasingly popular, offering a perfect 
way to explore the abundance of nature. With a variety of 
trail sections from The Coastal Trail or The Forest Trail, 
there’s something for every adventurer. Along these trails, 
you can stay in hiker-friendly guest houses or take a break 
and recharge in a cosy café. This is an ideal opportunity to 
explore scenic landscapes and enjoy the peace and tran-
quillity of the natural world choosing any self-guided or 
professionally guided tour. 

HIKING

Tour Example – 
Self-drive and Hiking Tour in Latvia and Estonia
This 10-day grand hiking tour includes some of the best 
and most beautiful parts of the Forest Trail in Latvia and 
Estonia. Hikes in the forest trails and villages are com-
bined with trips and excursions in cities, as well as other 
popular tourist sights in both countries.

ACTIVE TOURISM

Photo - Lonely Planet

Photo - Andra Marta Babre

BALTIC NATURE TRAVEL

Baltic Nature Tourism
seasonal News

Sign up now!balticnaturetourism.com



Products and 
services

WILDLIFE WATCHING

ACTIVE TOURISM

SOUL TOURS

FOOD AND FORAGING

NATURE EDUCATIONAL

NATURE CAPTURE

NATURE EXTREME

WATER ACTIVITIES

PACKAGE TOURS

SERVICES

balticnaturetourism.com



Cross-border collaboration 
examples between 
Latvian and Estonian SMEs 

Cooperation often begins through 
Facebook contacts and informal requests

Growing collaboration between Latvian 
and Estonian nature tourism companies 
for package tours specifically for export 
markets 

Cycling tour and rental partnerships

Pop-up dining collaborations



Number of 
products by type

WILDLIFE WATCHING

ACTIVE TOURISM

SOUL TOURS

FOOD AND FORAGING

NATURE EDUCATIONAL

NATURE CAPTURE

NATURE EXTREMEWATER ACTIVITIES

94

51

15

47

34

10 8 2



Active tourism 
subcategory data

24 	 WINTER ACTIVITIES

15 	 CYCLING

11 	 BOGSHOE HIKING

 4 		 HORSE BACK TOURS

40 	 HIKING AND WALKING 

40

411

15

24



Growth in
Received Requests 
(2023-2025)
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Tourist inquiries 
per country 

UK

GERMANY

USA

ITALY

DENMARK

AUSTRALIA

SWITZERLAND

FRANCE

NETHERLANDS

ISRAEL

35.2%

23.1%

8.8%

6.6%

5.5%

4.4%

3.8%

3.8%

3.3%

2.7%
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Top 10 Countries by Share of Inquiries



Most Requested 
Activity Types

SOUL TOURS

FOOD AND FORAGING

WILDLIFE WATCHING

WATER TOURISM

ACTIVE TOURISM

EXTREME TOURISM
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Number of 
participants

NUMBER OF PARTICIPANTS
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2-3 days
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INQUIRY TIMING

How far in advance 
do guests book 
tours? 

4-7 days 22-50 days 8-21 days 0-1 days 50+ days
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Tour duration 
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Thank you




