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It’s big

by 2023

94.6 m trips



it likes the sun



but other stuff too





Holidays remain a priority



Looking ahead



and when



researching 



 AI planning vs booking 



Responsible travel 



trends



 interest in new destinations



holiday interest
There is a stronger focus on 
experiential, niche and 
nature-based travel (e.g., 
sustainable, adventure, or 
multi-modal transport) along 
with an increased demand for 
longer stays in the region. 



the trade view
What looks to be 

your strongest 
holiday trend at the 

moment?



Challenges 
Other potential factors which could still affect the numbers:

Deeper economic challenges 

Inflation in UK and rising costs in destinations

Additional and prolonged airline strikes

Severe weather related incidents

Other geopolitical factors



Global source market updates



Global source market updates
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  10 mega-trends



 

Well-known destinations no longer dominate travellers’ to-visit lists.  
  

Operators specialising in outbound travel have reported that off-peak travel is also 
proving more popular, with travellers increasingly keen to travel without the crowds 
even if that means travelling during the wet season or when the weather is colder or 
hotter. 

The appetite for ‘adventure with purpose’ has never been stronger, with a rise in 
self-guided travel reported as a significant growing trend. Travellers are looking for 
flexibility, authenticity and the desire to immerse themselves in a destination, all of 
which plays to the strengths of self-guided travel.” 
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From supporting rewilding projects to tracking soil health on property grounds, 
destinations and travel brands are integrating regenerative practices into their 
operations at a growing rate 

Travellers are also beginning to understand their role in contributing to a regenerative 
model of tourism by seeking impact- oriented activities 
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Travel is becoming more attuned to who we are and the life stages we’re in, not just 
where we’re going. 

Demand for holidays that meet people’s physical, emotional, and relational needs 
while offering something meaningful to learn or do 
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Searches for properties with saunas are up 30% year-on-year, wellness has become 
a cornerstone of luxury travel. 

Today’s guests seek more than relaxation, and nature-aligned healing rituals such as 
saunas, with benefits ranging from improved sleep to stress relief, are increasingly 
essential 
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Women aged 50 and older are the travel industry’s quiet powerhouse with significant 
spending power, ample time to spare. Many 50+ women travel solo or with friends, 
not content to let life passively go by but rather taking full advantage of this prime time 
in their lives to explore the world.  

   
In North America alone this represents a US$245 billion travel market. And that 
number is expected to grow - travel spending by women aged 50 and older is set to 
more than double to US$519 billion by 2035 

5



  

Where once trains were the transport of the commuter, they’re now embraced as part 
of the adventure, a chance to journey through instead of flying over, connecting with 
places along the way 
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Luxury travellers increasingly seek authenticity over excessive extravagance. 
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Today, an increasing number of destinations are tracking a wide range of metrics 
historically unaffiliated with traditional measures of tourism success. 

Focusing on supporting sustainable development and improving accessibility, among 
other community-centric priorities. 
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Over the past couple of years, there’s been a growing interest in plant- based travel 
with more vegan meal options, vegan-based tours, and even all-vegan cruises. 

Once again, vegan travel is getting another glow up and reaching new gastronomic 
heights 
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Whilst there will always be an opportunity to rough it, a new era of luxury outdoor 
hospitality has emerged on the scene and is growing in demand
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 What this 
means for 

Nature 
tourism and 
the Baltics



The signs are good
Interest in new destinations and lesser known destinations
Slow tourism and off-peak travel

Wildlife Watching/nature-based activities
Authenticity
Sauna
Wellness
Purposeful and regenerative travel
Value for money
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